Citation
Company: ACC Ltd., Industry Sector: Cement
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 9650 cr.  (rounded off); Net profit after tax = Rs.1800 cr.  (rounded off)
Amount spent on CSR: 12.24 crores



“We aim to be recognized as a leading champion of sustainable development not only in the cement industry but on a wider plane.”
ACC Ltd is among the first companies in India to include commitment to environment protection as a corporate objective. ACC plants, mines and townships visibly demonstrate successful endeavours in quarry rehabilitation, water management techniques and greening activities such as afforestation, horticulture and vegetable cultivation.  Better and cleaner mining techniques have also helped safeguard and conserve mineral resources.

An important contribution that ACC is now making is in promoting new effective solutions for dealing with hazardous and non hazardous wastes from different industrial processes in the utilization of two industrial wastes – namely slag from steel plants and fly ash from thermal power stations – to make blended cements that offer advantages to concrete. ACC also offers solutions for waste management including testing, suggestions for reuse, recycling and co-processing. 
The community development activities undertaken by ACC revolve around the community that lives in the immediate vicinity of ACC Ltd.’s cement plants as this community comprises the weakest sections of rural and tribal India with no access to basic amenities. A Community Needs Assessment study is conducted in partnership with NGOs at the plants to help devise effective community development programmes.
Source: http://www.acclimited.com/newsite/pdf/report_25_jul_2008/Complete%20Report.pdf

Citation

Company: Ballarpur Industries Ltd., Industry Sector: Paper
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 1030 cr (rounded off); Net profit after tax = Rs. 130 cr (rounded off)
Amount spent on CSR: Rs.3.7 crores


“BILT proves how profits and sustainability can, and must, go hand in hand.”
BILT’s CSR policy states that “while the company is responsible to continuously enhance shareholders wealth, it is also committed to its other stakeholders to conduct its business in a responsible manner that creates a sustained positive impact on society.” The company’s objective is to see that each business decision takes into account it’s social and environmental impacts and plans an intervention to address that. At BILT, Corporate Social Responsibility is an integral part of the business processes of the company.
BILT in its farm forestry project has developed a programme where nursery extension workers provide seeds to the farmers at subsidized rates and also provide support and management for plantation of the trees. The company then buys back its plants at competitive rates thus eliminating middle men.
BILT has undertaken many community initiatives around its plants for the poorest. One of these is the formation of Joint Liability Groups (JLG) of poor and marginal farmers to take up pulpwood plantation on their degraded land. The aim of forming JLGs was to help the farmers in getting credit from banks with the group acting as collateral.

BILT’s collaborative health intervention programme involves both awareness and prevention. Given the remoteness of BILT’s manufacturing locations, BILT helps augment government medical services at the grass-roots through village health workers. 

Source: http://www.biltcsr.com/csrbrochure.pdf

Citation

Company: Housing Development Finance Corporation Ltd.,
Industry Sector: Financial Services
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 8000 cr (rounded off); Net profit after tax = Rs. 2400 cr (rounded off)
Amount spent on CSR: Rs.5.43 crore


“HDFC remains unwavering in its commitment to increase home ownership, which in turn provides families with a safe haven and a sense of security - all for the betterment of civil society.”
The company was founded with the objective of fulfilling a basic need of society: to help people own their own homes, and HDFC has consistently maintained its focus on enabling the lower and middle income groups to access affordable housing.
In the period of over 3 decades that this company has been in the housing finance sector, it has undertaken some pioneering initiatives that raise standards for the sector, including advocating the need for transparency in the Indian real estate market, adopting the Anti Money Laundering Standards, and providing legal and technical counseling services to potential clients before they buy their house.
HDFC has a clearly defined CSR philosophy and uses its core competence in the housing sector for projects in micro-finance and low-income housing. (The Kottapuram Integrated Development Society, Kerala, the Gandhi Smarak Grama Seva Kendram, Kerala, and the Grameen Koota, Karnataka, are some of the organisations associated with HDFC.) The company has supported various low income housing projects through “The Shelter Assistance Reserve”, an internal fund. It has undertaken diverse social and development initiatives, in partnership with over 160 organizations to implement projects in community development, education, environment, child welfare, etc. 
Source: http://www.hdfc.com/others/popup/about_us/annual2008/Social%20Initiatives.pdf
Citation

Company: Infosys Technologies Ltd., Industry Sector: Software and ITES
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 15000 cr (rounded off); Net profit after tax = Rs. 4500 cr (rounded off)
Amount spent on CSR: Rs. 8 crore


“Ethics and values form the protocol for conduct and behavior in a community for each of its members.”

Infosys believes that its future growth will only be viable and prosperous if it looks at sustainability in all dimensions – environmental, social, political and economic. Infosys is driven by a passion to be a good corporate citizen, and sustainability is at the core of its operations.
Infosys’ CSR policy in India focuses on five aspects of community development: Healthcare, Education, Art and Culture, Rural upliftment and Targeted inclusive growth. (HEART). Infosys’ CSR engagement is holistic and is carried out at four different levels: Infosys Group, Internal Board of Directors, Infosys Foundation and Infosys employees. 

Some innovative projects undertaken in education include the "Library for Every Rural School project", where over 15,000 schools across India have been equipped with sets of books for a library, as well as a project that supports the repair and reconstruction of existing school buildings thus strengthening the existing education systems in place. The Infosys Foundation also uniquely supports artists and artisans with the objective of preserving and reviving cultural and artistic traditions of India.
Infosys has adopted several environmentally-friendly and energy efficient initiatives at all its offices and has begun measuring carbon footprint to reduce the consumption of power, water and carbon emissions annually. Recycling of waste, rainwater harvesting, responsible e-waste disposal are some of the practices implemented at all Infosys campuses.

Source: http://www.infosys.com/beyond-business/infosys-sustainability-report-0708.pdf
Citation

Company: Jubilant Organosys Ltd., Industry Sector: Pharmaceuticals
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 2000 cr (rounded off); Net profit after tax = Rs. 400 cr (rounded off)
Amount spent on CSR: Rs. 5 crore


“A successful organization will thrive and grow only if the society is also benefited from it.”

Jubilant has been recognized as one of the four companies from emerging economies world wide, which have successfully integrated sustainability in their business. Jubilant has been publishing a Sustainability Report as per the GRI framework every year for the last 5 years. 
Social initiatives are carried out by Jubilant under the Jubilant Bhartia Foundation. 

In the social area, the company’s focus has been healthcare and education around its manufacturing plants. Some of its community level programmes are ‘Samarth’- an HIV/AIDS prevention programme for its workforce, ‘Jan Sanchetna’ - a health and safety awareness programme for the community and ‘Muskaan’ - a project for supporting primary education in rural areas. Jubilant attempts through its community work to address the 8 UN Millenium Development Goals, in small ways through its projects and initiatives. 
The main environmental focus of Jubilant is to reduce fresh water consumption and improve energy conservation. Some environmental initiatives have been undertaken to reduce the environment load through process improvement, water management, energy conservation, recycling waste, etc. The company aims at controlling and reducing its emissions annually, and is also working to improve sustainability in its supply chain. 
Source: http://www.jubl.com/pdfs/CorporateSustanabilityReport200708.pdf
Citation

Company: Kansai Nerolac Paints Ltd., Industry Sector: Chemicals (Paints)
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 1300 cr (rounded off); Net profit after tax = Rs. 120 cr (rounded off)
Amount spent on CSR: Rs. 0.5 crore


“Product Stewardship is achieved when the product is designed, produced, sold or disposed, assuming responsibility for the product's environmental and social costs throughout the product life cycle.”
Kansai Nerolac is one of the few companies that is working proactively to eliminate the use of heavy metals in paint formulations, though there has still been no legislation in India banning the use of such toxins. 
Kansai Nerolac publishes a separate Environmental Report that states targets set for each year for reduction in energy consumption, waste water, usage of metal based pigments, etc. The report also states the achievement by the company against the target set.
The focus of Kansai Nerolac’s social initiatives has been on Heath, Education, Community Development and Environment Preservation, with an emphasis in the current year on Health & Community Development to improve the life of people around its plants. Activities under Health include medical camps, equipment for the physically handicapped, support to existing institutions caring for patients and medical care facilities for the poor. Activities under Education include providing science equipment to schools, supporting libraries with books, computer literacy programmes, etc. 
Community development and environment preservation initiatives are also undertaken for the local community around the factories and plants. 

Source: http://www.nerolac.com/newsroom/env_08-PDF.pdf and http://www.nerolac.com/newsroom/CSR-Report-08.pdf 
Citation

Company: Moser Baer Ltd., Industry Sector: Computers
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 1900 cr (rounded off); Net profit after tax = Rs. 80 cr (rounded off)


“Moser Baer uses CSR as an integral business process in order to support sustainable development and constantly endeavors to be a good corporate citizen and enhance its performance on the triple bottom-line i.e. people, planet & profit.”

CSR activities are carried out by the Moser Baer Trust that focuses on issues of health, livelihoods and literacy in the surrounding areas of the company’s plants, while the company continues to work on larger issues such as recycling of plastics, disaster preparedness, access of education to visually challenged children, etc. Moser Baer’s CSR initiatives work towards achieving the 8 UN Millennium Development Goals that come under their sphere of influence. 

The Disha programme for creating a dignified livelihood came about after dialogue with the community in the Greater Noida area who wanted skills to be employable in the ‘new economy’. Technical courses were thus designed and implemented for youth of the local community, who are now able to contribute to their families.  The E-Shiksha programme that spreads digital literacy in rural areas is another CSR initiative. The Moser Baer Trust is also jointly working with National Association of Blind to produce audio text books in a CD format. 
The company has set targets to reduce green house gas emissions, water consumption and has also used its own hazardous waste to manufacture ceramic tiles. 

Moser Baer used innovation in product design as well as strategic partnerships to bring down the price of CDs and DVDs used for home entertainment to as low as Rs.28 and Rs.34, thus effectively tackling piracy, which has been one of the major threats to the entertainment industry. 
Source: http://moserbaer.com/writereaddata/pdfs/Moser_Baer_Annual_Report_2008.pdf
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Company: Tata Consultancy Services Ltd., Industry Sector: Software and ITES
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 18500 cr (rounded off); Net profit after tax = Rs. 4500  cr (rounded off)



“Our commitment to the environment and conservation aims to minimize waste generation from business operations through renewable and recycling initiatives that include building 'green' facilities, rainwater harvesting and recycling IT hardware among others.”

TCS focuses on using its core competence in IT to address large-scale problems of society in the areas of education, health and the environment. 
Some examples of such initiatives include Project M-krishi which aims at providing information and guidance on the cell phone to farmers on agricultural related issues, and CHILD-Net, a call receiving software and database for the 24 hour child helpline run by an NGO Childline. TCS pioneered an Advanced Computer Training Center (the first of its kind in India) for the visually impaired. This center, launched at the MN Banajee Industrial Home for the Blind at Jogeshwari, Mumbai, offers courses that are in sync with industry requirements, providing the visually-impaired with employment opportunities. The company supports adult literacy as a result of which it has designed and developed a ‘Computer Based Functional Literacy’ software. Over 1,00,000 people have benefited from this.

TCS involves all employees and their families across the globe in CSR through Maitree, an association within the organization that carries out several CSR activities. 

TCS works to minimize the impact of its business activities on the environment by optimum use of energy and power, and reducing the use of consumables and hardware through recycling or reuse, and also actively promotes the practice of ‘Green IT’. 

Source: http://www.tcs.com/about/corp_responsibility/Documents/TCS_Corporate%20_Sustainability_Report_200708.pdf
Citation

Company: Tata Steel Ltd., Industry Sector: Iron and Steel
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 20000 cr (rounded off); Net profit after tax = Rs. 4700  cr (rounded off)



“The Company, fully conscious of its responsibilities to the future generations, has always taken pro-active measures to ensure optimum utilization of natural resources.”
Tata Steel was founded on "sound and straightforward business principles, considering the interests of all stakeholders as their own." Guided by this, Tata Steel has for decades used its skills and resources, to give back to the community a fair share of the product of its efforts. All processes are focused on improving the quality of life for all that are involved or connected with the company, from the local rural and tribal communities, to the environment around the steel plant, to the industrial city of Jamshedpur.
One of the unique initiatives of the company is ‘Uthnau’ (meaning uplift), the Tribal Upliftment programme implemented through the Tribal Cultural Society and the Tata Steel Rural Development Society.   Income Generation, Education, Health and Hygiene, Culture, Sports and Environment Management for the tribals are the activities carried out under this. 
Another unique achievement is the responsibility for providing civic amenities to the entire city of Jamshedpur, spread over an area of 64 sq kms, that has been taken by Jamshedpur Utilities and Services Company Limited (JUSCO), formerly Tata Steel’s Town Division. Jamshedpur is the only city in India that is part of the UN Global Compact Cities Programme. 
Some other significant achievements by the company include an improvement in environment and resource conservation, reduction in green house gases, raw material usage and water consumption. More than 240 hectares of mined out areas have been reclaimed with plantations. Survival rates have improved from 30% to 85% by providing protection to the saplings planted and watering them during dry periods in the past 10 years.
Source: http://www.tatasteel.com/corporatesustainability/uthnau_home.asp
Citation

Company: Titan Industries Ltd., Industry Sector: Watches and Accessories
Karmayog 2008 CSR Rating:  Level 4

Sales 2007-2008 = Rs. 3000 cr (rounded off); Net profit after tax = Rs. 160  cr (rounded off)



“We believe that Corporate Social Responsibility is not an externalized activity nor is it only philanthropy. It is an internal process reflecting the soul of the Company.”
Titan's initiatives in CSR are directed towards improving the quality of life of the communities in which it operates. The company builds partnerships for the social development of the communities and focuses on initiatives which can be sustained by the communities themselves. 
In keeping with this policy, the company partners with local self help groups amongst rural women for outsourcing watch components, as part of the Meadow Women's Empowerment Project. Titan also undertakes programmes in education and health care in the locations where it operates, as well as partners with NGOs to implement projects all over India.
Titan has been providing significant employment opportunities for the physically challenged amongst its workforce thereby improving their livelihood.

Titan also has a Whistle-blower policy (as part of the Tata Code of Conduct) where every employee can approach the management to report instances of corruption or violation of rules.
Despite being in a relatively low-impact industry, Titan has pro-actively adopted high environment management standards for all its operations. Some initiatives include minimizing the use of cyanides in plating by adopting non-toxic PVD technology, minimizing the use of plastic packaging with eco-friendly materials, adopting Vermi-composting and rainwater harvesting at manufacturing locations, etc..
Source: http://www.titanindustries.in/social.aspx
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